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PEPSICO
WELCOMES

OUR NEWEST 
BILLION-DOLLAR 

BRANDS.

Billion-dollar brand sales based on worldwide annual retail sales except for 7Up which excludes U.S. This ad contains trademarks owned and/or used by: PepsiCo, its subsidiaries and affi liates in the U.S. and internationally;
Lipton and Brisk (through PepsiCo/Unilever Partnership); and Starbucks (through PepsiCo/Starbucks Partnership).

PepsiCo proudly announces that three more brands have crossed the billion-dollar mark,
bringing our total to 22. We are growing consistently, doubling our number of

billion-dollar brands in just 11 years, including five in the last five years alone. And we
have a rich pipeline of brands that are approaching the billion-dollar mark, fast.

How many other companies can say that?

THEY’RE IN VERY GOOD COMPANY.

READY-TO-DRINK BEVERAGES

READY-TO-DRINK BEVERAGES

OUTSIDE U.S.

Performance with Purpose.
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