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Driving Growth for Retail PartnersStrong Financial Performance 
& Positive Momentum 

Increased EPS
Guidance

#

2 Reported gross margin expanded 105 basis points

“Our results re f  lect our keen focus 
on innovation , brand building 
and marketplace execution .”

- Indra Nooyi, Chairman & CEO of PepsiCo on Q2 2015 results
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5 IRI data for the 12 weeks ended June 13, 20156 Versus �scal 2014 core EPS of $4.634 Reported EPS increased 3%1 Reported net revenue declined 6%

Core Gross Margin 

Basis Points 2

Core Constant Currency
Operating Pro�t 3

Core Constant 
Currency EPS 4

Over

Organic Revenue 1

3 Reported operating pro�t was even with the prior year quarter


