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Summary
PepsiCo follows all federal, state and local regulations governing beverage sales in schools and the
company’s Global School Beverage Policy (available on pepsico.com). In addition, PepsiCo will not
offer caffeinated beverages that are marketed as energy drinks for sale to students in elementary,
middle or high schools, even if they meet the nutrition thresholds in these standards.

Permitted Products
Consistent with federal regulations issued by the U.S. Department of Agriculture (USDA) and
PepsiCo’s Global School Beverage Policy, PepsiCo will offer schools only those beverage products
that meet the following standards, if such products are to be sold to students. In addition, PepsiCo
will not offer caffeinated beverages that are marketed as energy drinks for sale to students in
elementary, middle or high schools, even if they meet these standards, and will follow state and
local regulations if stricter than these standards.
Elementary School
•
Plain water or plain carbonated¹ water (no size limit)
•
100% fruit/vegetable juice (up to 8-ounce)
•
100% fruit/vegetable juice diluted with water - with or without carbonation¹ - and no
added sweeteners (up to 8-ounce)
•
Low-fat milk, unflavored (up to 8-ounce)
•
Non-fat milk, flavored or unflavored, including nutritionally equivalent milk alternatives
(up to 8-ounce)
Middle School
•
Same as elementary school except that juice and milk meeting elementary school criteria
may be up to 12- ounce
•
If a middle school and high school are in the same building and students of all ages have
access to the areas where beverages are sold, beverages must meet the middle school
standards. If, in the above situation, the middle school students do not have access to the
area where beverages are sold to high school students, high school beverage standards
may be implemented for that area.
High School
•
Same as middle school except that the following beverages are also permitted:
•
Zero-calorie beverages with or without flavors and with or without carbonation up to 20ounce. (As defined by U.S. Food and Drug Administration (FDA), “zero-calorie” beverages
are labeled to contain less than 5 calories per 8-ounce, or no more than 10 calories per
20-ounce)
•
Low-calorie beverages with or without flavors and with or without carbonation up to 12ounce. (As defined by FDA, “low calorie” beverages are labeled to contain no more than
40 calories per 8-ounce, or no more than 60 calories per 12-ounce)
•
Sports drinks with more than 40 calories per 8-ounce: only before, during and after
physical activity/exposure to heat (such as at sport practices, training sessions and
competitions), when such sales take place either (1) during the “extended day” (as
defined in this policy below) in those schools not subject to USDA regulations, or (2)
outside of the “school day”(as defined by USDA¹) in those schools subject to USDA
regulations

Application of Policy
•

•

Schools: This school beverage policy applies to all elementary, middle and high schools in
the United States, whether public or private and whether or not such schools participate
in the reimbursable school breakfast or lunch plan run by the Federal government.
Time of Day: This policy applies to beverages sold to students on school grounds during
the school day as well as the extended school day. The “extended school day” is the time
before and after school when students are involved in events (e.g., clubs, yearbook, band
and choir practice, student government, drama and childcare programs) that are
primarily under the control of the school or third parties on behalf of the school.

•

As noted above, the inclusion of the extended day in this school beverage policy does not
prohibit sales of sports drinks with more than 40 calories per 8-ounce during the
extended school day to student athletes at practices, training sessions and competitions
or to other students engaged in physical activity/exposed to heat, except in those schools
subject to the USDA regulations where sports drinks may be sold to these students only
during the period from 30 minutes after the school day until midnight prior to the next
school day.
Special Circumstances: This policy does not apply to the sale of beverages: (1) in staff
areas of schools that are not accessible to students (2) at, or immediately before or after,
school-related events where parents and other adults are a significant part of an
audience (e.g., sporting events, school plays and band concerts); or (3) for fundraisers
held at schools (other than fundraising through vending machines, school stores, snack
bars, à la carte sales).

Providing Choice and Information
PepsiCo will work to provide vending machines in a variety of graphic designs, including designs
featuring low-calorie brands; to show calorie counts on vendor selection buttons; and to include a
calorie awareness message such as “Calories Count – Check then Chose” (or similar) on vendor
fronts.
Promoting Wellness and Education
PepsiCo will encourage schools to use contract-related sponsorship and marketing funds, if any, to
promote student fitness, wellness and health education programs in schools.
Independent Bottlers and Third Party Distributors
Independent bottlers and third-parties that distribute PepsiCo products to schools should comply
with all federal, state and local regulations governing the sale of beverages in schools. In addition,
PepsiCo encourages independent bottlers and third-party distributors to follow the product
standards and other guidance outlined within PepsiCo’s policy above.

Notes:
The USDA regulations which took effect July 1, 2014 do not apply to (1) beverages sold to students
in schools that do not participate in the reimbursable school breakfast or lunch plan run by the
Federal government; or (2) beverages sold to students outside the “school day” (“school day” is
defined by USDA as the period from midnight before, to 30 minutes after the end of the official
school day).

